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Online portal trends

Online market dynamics

ñOnlineò business perceptions 

Online business: perceptions & realities
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ñOnlineò business perceptions 

Online business: perceptions & realities
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Is it new?ñOnlineò perceptions

2001

1997

1995

ñInternetò1983

Internetting1972
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éhas changed a lot ñOnlineò business 

1996 2008
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X15 = Central, Eastern & Southern Europe

X25 = Western Europe

Middle East & Africa

éis everywhere?ñOnlineò business
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éis not for traditional agencies?ñOnlineò business

99% TA online portals in CESE

are traditional agencies with a mix of leisure and corporate business
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éis only aboutweb?ñOnlineò business

For marketing?

For support?

For payment?

For delivery?
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éis fast?ñOnlineò business

Source: Babson & Jupiter Research 2009 for Akamai
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écan attract a lot of customers?ñOnlineò 
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érevenue from air only?ñOnlineò business 

% of gross sales% of gross sales

Total income

(MM ú)

100% =

Gross sales

(MM ú)

Air 69.8%

45.1%

24.6

14.2

5.8
16.2

22.6

1.8

Hotel  

Insurance   
Other*   

10.0%

47.1%

59.7%

13.1%

5.2%

ÅAir ticketsômargin is 

only 5.2%, accounting 

for 70% of sales but 

only 45% of an OLTAôs 
income

ÅHotel accounts for 

24.6% of total income 

With an average 

Margin of 59.7%.

ÅInsurance and other 

products have 
significant impact in 

overall profitability
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Personnel

Other costs*

Marketing

Systems

Infrastructure
Communications

28.1%

62.2% 58.1%

43.5

9.0

13.8 11.1
5.8

2.2

0.3

1.1
3.7

18.28.7

7.3

2.6

3.8

4.2
2.0

4.6

9.7

LeisureOnline Business

100% = 1 1/4th1/6th

Is IT costly?ñOnlineò business
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Online market dynamics

ñOnlineò business perceptions 

business: perceptions & realities
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Credit Card  Online market dynamics

V3D Secure system

VEncryption over http

VInsurance against fraud on Internet

VIntegration of Amadeus solutions with payment gateways 

UCredit card usage on internet still very limited
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Credit Card  Online market dynamics
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CrisisOnline market dynamics
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DevicesOnline market dynamics

500 M3000 M6000 M
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ʄobiles in CESEOnline market dynamics


